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Test Script
Introduction:
Imagine you are on the search for a mouthwash to improve your oral health.


Tasks:


1. Go to [URL] and look at the homepage.  
Tell us about your overall impressions.


2. Find a mouthwash product that matches your preferences. 
Talk us through what you’re looking for.


Probe: Is the information clear?  
Rating: On a scale of 1 to 6 (1 being the lowest and 6 being the 


highest rating) how do you rate the experience?


3. Go back to the homepage.  
From there, find information about the importance of mouthwash on 
your oral heath. Talk through what you're learning.


Probe: Is the information clear? 
Rating: On a scale of 1 to 6 (1 being the lowest and 6 being the highest 


rating) how do you rate the experience?
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how you you rate the experience?
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Go to www.listerine.ca and look at the homepage.                                                                                                                                                                              
Tell us about your overall impressions.
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Is the information clear?  
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Talk us through what you’re looking for.
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Probe Notes:
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Talk us through what you’re looking for.
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Is the information clear?  
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Occasion Based Product FilteringTHE INITIAL PROPOSAL
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WHAT WE LEARN ABOUT THE USER 
IN AN OPEN CARD SORT


We learn about their specific Mental Model:


• How they group information


• How simple or complex the preferred 
breakdown of information is


• What words they use in labelling
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Guerrilla Style RecruitingSTUDY PARTICIPANTS
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OPEN CARD SORT Users group the products and label them accordingly.
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TOOLS TO ANALYZE THE DATA
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DENDOGRAM
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SIMILARITY MATRIX Each element of the similarity matrix contains a measure of similarity 
between two of the data points.
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PARTICIPANT-CENTRIC 
ANALYSIS


The PCA shows the most acceptable IA submissions by 
participants in this card sort, as tested against all other participant 
IAs.
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OPEN CARD SORT 
FINDINGS


Q: How do our users think?
A: Super Simple!
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AND WHAT NOW? How can we meet both, the user’s and the client’s 
objectives?
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WHAT WE LEARN ABOUT THE USER 
IN AN CLOSED CARD SORT


We learn about how they cope in our presented 
structure


• How they group information when they don’t have 
the freedom to create their own labels 


• If they agree on placement


• If our labelling is clear


• After study survey to gather feedback
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FINDINGS Not only couldn’t they agree on where they 
would expect to find the products...
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FINDINGS ... they also didn’t agree with where WE wanted the 
products to be
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THE SOLUTION ...we added those that the user agreed on most, to the occasion 
based Filter system in the place where they expected them to be. 
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McCain Card Sort Studies Report   


 


Open Card Sort  conducted on March 13, 2014 


 http://bit.ly/1fnX9WG 


Closed Card Sort  conducted on March 17, 2014   


 http://bit.ly/1gDjM8U 


By:   Bernadette Smail 


For:  McCain Canada 


Modified:  Thursday, March 31, 2014 
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Open Card Sort 


Executive Summary  


The facilitator conducted an Open Card Sort test with 67 cards and a total of 17 participants.  


The participants sorted 67 cards containing McCain Product Titles with Package shots. 


Recommendations include: 


• Using the similarly grouped cards to inform product groups 
• Using the top categories to inform the overall structure of the product section. 
• Seeking to “tag” topics with related categories, rather than seeking to “silo” the content, 


allowing users to more easily find what they are looking for regardless of their own mental 
models.  


Test Objective 


The card sort test was conducted to help shape the information architecture for the redesign of 
McCain.ca.  


The facilitator sought to uncover an understanding of how parents from various backgrounds 
expected to see products organized on a brand website.  


Participants 


The total number of individuals who attempted the card sort was 18 …  


• Of those, 17 completed and saved their sort.  
• Of those, 1 did not actually sort any cards.  


The following results cover the 17 participants who truly attempted the sort.   


Methodology 


The facilitator conducted the card using the online software optimalworkshop.com  


• As an open card sort, participants organized 67 products into categories that they would 
expect to find on a food-focused website. 


• They then labeled each category.  
• Participants were required to sort all the cards.  
• The cards were also randomized for each participant.  


Appendix A contains the complete list of sorted cards. 
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Data Collected 


The facilitator collected two forms of data: 


• Qualitative: Qualitative data including participant comments. 
• Quantitative: Quantitative data including card sort and category ranking metrics as well as 


general frequency of similar terms used.  


Analysis 


We evaluated the data with help of  


• a Similarity Matrix  
• a Participant Centric Analysis 
• a Dendogram (not included) 
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Similarity Matrix of 
the combined 
participants 


Figure 0-1:  
The following similarity 
matrix (representing the 
combined participants) 
compares two cards and 
scores them based on how 
many participants agreed 
with the pair. 
Darker/higher numbers 
signify a stronger 
relationship between the 
card above the number 
and the card to the right 
of the number.  
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PCA (Participant Centric Analysis) 


The Participant-Centric Analysis shows the top three most acceptable IA submissions by 
participants in this card sort, as tested against all other participant IAs. 


 


17/17 participant sorts were similar to this IA 


5 groups 


USER DEFINED CATEGORIES:  
Dessert, (Frozen Desserts, Frozen cakes & pies, 
desserts) 


Deep 'n Delicious ® Chocolate Cake 
Deep 'n Delicious ® Vanilla Cake 
Deep 'n Delicious ® Marble Cake 
Deep 'n Delicious ® Apple-Caramel Cake 
Deep 'n Delicious ® Carrot Cake 
Deep 'n Delicious ® Cookies & Cream Cream Pie 
Deep 'n Delicious ® Double Chocolate Cream Pie 
Deep 'n Delicious ® Coconut Cream Pie 
Deep 'n Delicious ® Apple Pie 
Deep 'n Delicious ® Blueberry Pie 
Deep 'n Delicious ® Strawberry Rhubarb Pie 


USER DEFINED CATEGORIES:  
Fries, (French Fries, Potato Side Dishes, French Fries 
n Onion Rings) 


Minutes Shoestring 
Crinkle Cut 
Straight Cut 
Tasti Taters ® 
Super Spirals ® 
Smiles ® 
Low Fat Straight Cut 
Low Salt Straight Cut 
Extra Crispy Straight Cut 
Extra Crispy Spicy Straight Cut 
Extra Crispy Crinkle Cut 
Crinkle Cut Fries 
Straight Cut Fries 
Shoestring 
Steak Cut Fries 
Wedges, Savoury, Extra Crispy 
Wedges, Spicy, Extra Crispy 
Sweet Potato Plank Cut 
Sweet Potato Crinkle Cut 
Red Skin Straight Cut 
Red Skin Classic Wedges 
Red Skin Homestyle Chunks 
Lattice Cut, Spicy, Extra Crispy 
Onion Rings, Extra Crispy 


USER DEFINED CATEGORIES:  
Pizza, Frozen Pizza, Pizzas, Meal Pizzas 


Rising Crust Roasted Chicken Deluxe 
Rising Crust Hawaiian 
Rising Crust Deluxe 
Rising Crust Pepperoni 
Rising Crust 4 Cheese 
Rising Crust 4 Meat 
Thin Crust Parisian 
Thin Crust Canadian 
Thin Crust Pepperoni 
Thin Crust Deluxe 
Ultra Thin Crust Roasted Vegetable & Goat Cheese 
Ultra Thin Crust Capicollo 
Ultra Thin Crust Spinach & Provolone 
Ultra Thin Crust Roasted Mushroom & Garlic 
Ultra Thin Crust Pollo 


USER DEFINED CATEGORIES:  
Breakfast potatoes, Breakfast, Breakfast Potato 
Dishes 


Potato Pancakes 
Homefries 
Dollar Chips ® 
Shredded Hashbrowns 
Diced Vegetable Hashbrowns 
Diced Hashbrowns 
Potato Patties 
Potato Patties - Onion 


USER DEFINED CATEGORIES:  
Snack Pizzas, Pizza, single serving, Snacks, kids 
snacks 


Deep 'n Delicious ® Minis Deluxe 
Deep 'n Delicious ® Minis Pepperoni 
Deep 'n Delicious ® Minis Deli Lovers 
Deep 'n Delicious ® Minis 3 Cheese 
Pizza Pockets ® Pepperoni 
Pizza Pockets ® Deluxe 
Pizza Pockets ® Three Cheese 
Pizza Pockets ® Pepperoni & Bacon 
Pizza Pockets ® Deli Lovers 
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16/17 participant sorts were similar to this IA 


6 groups 


USER DEFINED CATEGORIES:  
Dessert, Frozen Desserts, Frozen cakes & pies, 
desserts 


Deep 'n Delicious ® Chocolate Cake 
Deep 'n Delicious ® Vanilla Cake 
Deep 'n Delicious ® Marble Cake 
Deep 'n Delicious ® Apple-Caramel Cake 
Deep 'n Delicious ® Carrot Cake 
Deep 'n Delicious ® Cookies & Cream Cream Pie 
Deep 'n Delicious ® Double Chocolate Cream Pie 
Deep 'n Delicious ® Coconut Cream Pie 
Deep 'n Delicious ® Apple Pie 
Deep 'n Delicious ® Blueberry Pie 
Deep 'n Delicious ® Strawberry Rhubarb Pie 


USER DEFINED CATEGORIES:  
Pizza, Frozen Pizza, Pizzas, Fast Food 


Low Fat Straight Cut 
Rising Crust Roasted Chicken Deluxe 
Rising Crust Hawaiian 
Rising Crust Deluxe 
Rising Crust Pepperoni 
Rising Crust 4 Cheese 
Rising Crust 4 Meat 
Thin Crust Parisian 
Thin Crust Canadian 
Thin Crust Pepperoni 
Thin Crust Deluxe 
Ultra Thin Crust Roasted Vegetable & Goat Cheese 
Ultra Thin Crust Capicollo 
Ultra Thin Crust Spinach & Provolone 
Ultra Thin Crust Roasted Mushroom & Garlic 
Ultra Thin Crust Pollo 
Deep 'n Delicious ® Minis Deluxe 
Deep 'n Delicious ® Minis Pepperoni 
Deep 'n Delicious ® Minis Deli Lovers 
Deep 'n Delicious ® Minis 3 Cheese 
Pizza Pockets ® Pepperoni 
Pizza Pockets ® Deluxe 
Pizza Pockets ® Three Cheese 
Pizza Pockets ® Pepperoni & Bacon 
Pizza Pockets ® Deli Lovers 


USER DEFINED CATEGORIES:  
Fries, French Fries, Side dish, fries 


Minutes Shoestring 
Crinkle Cut 
Straight Cut 
Low Salt Straight Cut 
Extra Crispy Straight Cut 
Extra Crispy Spicy Straight Cut 
Extra Crispy Crinkle Cut 
Crinkle Cut Fries 
Straight Cut Fries 
Shoestring 
Steak Cut Fries 
Wedges, Savoury, Extra Crispy 
Wedges, Spicy, Extra Crispy 
Sweet Potato Plank Cut 
Sweet Potato Crinkle Cut 
Red Skin Straight Cut 
Red Skin Classic Wedges 
Red Skin Homestyle Chunks 


USER DEFINED CATEGORIES:  
Breakfast, breakfast potatoes, Breakfast Potato 
Dishes 


Potato Pancakes 
Homefries 
Dollar Chips ® 
Shredded Hashbrowns 
Diced Vegetable Hashbrowns 


USER DEFINED CATEGORIES:  
Onion Rings, Onion rings 


Onion Rings, Extra Crispy 


USER DEFINED CATEGORIES:  
Potato options, Other 


Tasti Taters ® 
Super Spirals ® 
Smiles ® 
Diced Hashbrowns 
Potato Patties 
Potato Patties - Onion 
Lattice Cut, Spicy, Extra Crispy 
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16/17 participant sorts were similar to this IA 


5 groups 


USER DEFINED CATEGORIES:  
Dessert, Frozen Desserts, Frozen cakes & pies, 
desserts 


Deep 'n Delicious ® Chocolate Cake 
Deep 'n Delicious ® Vanilla Cake 
Deep 'n Delicious ® Marble Cake 
Deep 'n Delicious ® Apple-Caramel Cake 
Deep 'n Delicious ® Carrot Cake 
Deep 'n Delicious ® Cookies & Cream Cream Pie 
Deep 'n Delicious ® Double Chocolate Cream Pie 
Deep 'n Delicious ® Coconut Cream Pie 
Deep 'n Delicious ® Apple Pie 
Deep 'n Delicious ® Blueberry Pie 
Deep 'n Delicious ® Strawberry Rhubarb Pie 


USER DEFINED CATEGORIES:  
Pizza, Frozen Pizza, Pizzas, Fast Food 


Rising Crust Roasted Chicken Deluxe 
Rising Crust Hawaiian 
Rising Crust Deluxe 
Rising Crust Pepperoni 
Rising Crust 4 Cheese 
Rising Crust 4 Meat 
Thin Crust Parisian 
Thin Crust Canadian 
Thin Crust Pepperoni 
Thin Crust Deluxe 
Ultra Thin Crust Roasted Vegetable & Goat Cheese 
Ultra Thin Crust Capicollo 
Ultra Thin Crust Spinach & Provolone 
Ultra Thin Crust Roasted Mushroom & Garlic 
Ultra Thin Crust Pollo 
Deep 'n Delicious ® Minis Deluxe 
Deep 'n Delicious ® Minis Pepperoni 
Deep 'n Delicious ® Minis Deli Lovers 
Deep 'n Delicious ® Minis 3 Cheese 
Pizza Pockets ® Pepperoni 
Pizza Pockets ® Deluxe 
Pizza Pockets ® Three Cheese 
Pizza Pockets ® Pepperoni & Bacon 
Pizza Pockets ® Deli Lovers 


USER DEFINED CATEGORIES:  
Fries, French Fries, French Fries n Onion Rings, 
Potato Side Dishes 


Minutes Shoestring 
Crinkle Cut 
Straight Cut 
Super Spirals ® 
Smiles ® 
Low Fat Straight Cut 
Low Salt Straight Cut 
Extra Crispy Straight Cut 
Extra Crispy Spicy Straight Cut 
Extra Crispy Crinkle Cut 
Crinkle Cut Fries 
Straight Cut Fries 
Shoestring 
Steak Cut Fries 
Wedges, Savoury, Extra Crispy 
Wedges, Spicy, Extra Crispy 
Sweet Potato Plank Cut 
Sweet Potato Crinkle Cut 
Red Skin Straight Cut 
Red Skin Classic Wedges 
Red Skin Homestyle Chunks 
Lattice Cut, Spicy, Extra Crispy 


USER DEFINED CATEGORIES:  
Breakfast potatoes, Breakfast potatoes, breakfast 
items, Taters n Hash Browns 


Tasti Taters ® 
Potato Pancakes 
Homefries 
Dollar Chips ® 
Shredded Hashbrowns 
Diced Vegetable Hashbrowns 
Diced Hashbrowns 
Potato Patties 
Potato Patties - Onion 


USER DEFINED CATEGORIES:  
Onion Rings 


Onion Rings, Extra Crispy 
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Results 


Participants showed a strong agreement on the majority of products -> category associations.  
They however showed uncertainty in categorizing the following products, which varied widely in 
category associations. 


• Onion Rings, Extra Crispy 
• Tasti Taters® 
• Smiles® 
• Lattice Cut, Spicy, Extra Crispy 
• Super Spirals® 


Card Grouping 


The following groupings dominated as a common denominator:  


• Pizza 
• Pizza Snacks 
• Fries 
• Breakfast Potatoes 
• Dessert 


Card Sort Participant Comments 


What product was the most difficult to categorize? 


• “Onion Rings... needed a category of their own almost.”  
(4 Participants said “Onion Rings” were the most difficult to categorize) 


• “The potato products - many varying levels of health, meal type and seasoning” 


Recommendations 


Adhering closely to the proven mental model when designing the navigation will increase 
customer experience and satisfaction. Since the marketing strategy requires introducing Occasion 
Based Filters, it is necessary to provide an alternative and mental-model-conform navigation to 
avoid user frustration.  
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Closed Card Sort  


Executive Summary  


The facilitator conducted a Closed Card Sort test with 67 cards and a total of 14 participants.  


The participants sorted 67 cards containing McCain Product Titles into predefined categories. 


Recommendations include: 


• Addition of most mentioned products to the Occasion Based filters 


Test Objective 


The card sort test was conducted to help shape the information architecture for the redesign of 
McCain.ca. 


The facilitator sought to validate predefined categorization and uncover how users from various 
backgrounds interact with an Occasion Based Product Filter.  


Participants 


The total number of individuals who attempted the card sort was 14 …  


• Of those, 14 completed and saved their sort.  
• Of those, 0 did not actually sort any cards.  


The following results cover the 14 participants who truly attempted the sort.   


Methodology 


The facilitator conducted the card sort using the online software optimalworkshop.com.  
As a closed card sort, the participants organized 67 products into provided categories. 


• Participants were not required to sort all the cards.  
• The cards were also randomized for each participant.  


 


Appendix A contains the complete list of sorted cards  


Appendix B contains the complete list of provided categories
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Data Collected 


The facilitator collected two forms of data: 


• Qualitative: Qualitative data including participant comments. 
• Quantitative: Quantitative data including card sort and category ranking metrics as well as 


time required to complete the exercise. 


Analysis 


We evaluated the data with help of a Results Matrix 
and imported the raw data for manual evaluation into tableausoftware.com to allow for 
extended visual mapping. 
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Results Matrix 


The results matrix shows the number of times that each card was sorted into the corresponding 
category. 
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Card Sort Participant Comments 


Did you miss a category? If yes, how would you call it? 


• “Potato” 
• “Desserts” (mentioned 5x) 
• “I just didn't felt it was the best fit....” 
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Product Positioning prior to Card Sort Study 
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Card Sort Responses VS Product Positioning 
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Recommendations 


Based on these findings, we recommend including the most categorized products into the 
occasion-based category, to accommodate the user’s expectations in cases where they don’t 
match up with the brand requirements. 


This allows for repositioning products as well as to satisfy user needs.  







 


McCain Card Sort Studies  Report | Page 19 of 21 


Adjusted Matrix  


 


For the complete Matrix that includes Product based filtering see McCain Product Matrix 1.3.pdf 
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Conclusion 


A Product Type based Filter combined with an Occasion Based Filter (with adjusted product 
assignment based on study findings) will accustom both, the Mental Model of the user as well as 
the Business Requirements.  
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APPENDIX A – CARD LISTING 


 


Crinkle Cut 
Crinkle Cut Fries 
Deep 'n Delicious ® Apple-Caramel Cake 
Deep 'n Delicious ® Chocolate Cake 
Deep 'n Delicious ® Marble Cake 
Deep 'n Delicious ® Vanilla Cake 
Deep 'n Delicious ® Apple Pie 
Deep 'n Delicious ® Blueberry Pie 
Deep 'n Delicious ® Carrot Cake 
Deep 'n Delicious ® Coconut Cream Pie 
Deep 'n Delicious ® Cookies & Cream Cream Pie 
Deep 'n Delicious ® Double Chocolate Cream Pie 
Deep 'n Delicious ® Minis 3 Cheese 
Deep 'n Delicious ® Minis Deli Lovers 
Deep 'n Delicious ® Minis Deluxe 
Deep 'n Delicious ® Minis Pepperoni 
Deep 'n Delicious ® Strawberry Rhubarb Pie 
Diced Hashbrowns 
Diced Vegetable Hashbrowns 
Dollar Chips ® 
Extra Crispy Crinkle Cut 
Extra Crispy Spicy Straight Cut 
Extra Crispy Straight Cut 
Homefries 
Lattice Cut, Spicy, Extra Crispy 
Low Fat Straight Cut 
Low Salt Straight Cut 
Minutes Shoestring 
Onion Rings, Extra Crispy 
Pizza Pockets ® Deli Lovers 
Pizza Pockets ® Deluxe 
Pizza Pockets ® Pepperoni 
Pizza Pockets ® Pepperoni & Bacon 
Pizza Pockets ® Three Cheese 


Potato Pancakes 
Potato Patties 
Potato Patties - Onion 
Red Skin Classic Wedges 
Red Skin Homestyle Chunks 
Red Skin Straight Cut 
Rising Crust 4 Cheese 
Rising Crust 4 Meat 
Rising Crust Deluxe 
Rising Crust Hawaiin 
Rising Crust Pepperoni 
Rising Crust Roasted Chicken Deluxe 
Shoestring 
Shredded Hashbrowns 
Smiles ® 
Steak Cut Fries 
Straight Cut 
Straight Cut Fries 
Super Spirals ® 
Sweet Potato Crinkle Cut 
Sweet Potato Plank Cut 
Tasti Taters ® 
Thin Crust Canadian 
Thin Crust Deluxe 
Thin Crust Parisian 
Thin Crust Pepperoni 
Ultra Thin Crust Capicollo 
Ultra Thin Crust Pollo 
Ultra Thin Crust Roasted Mushroom & Garlic 
Ultra Thin Crust Roasted Vegetable & Goat Cheese 
Ultra Thin Crust Spinach & Provolone 
Wedges, Savoury, Extra Crispy 
Wedges, Spicy, Extra Crispy 


APPENDIX B – CATEGORY LISTING 


Meals > Casual 
Meals > Healthier 
Meals > Entertaining 
Meals > Traditional 
Breakfast > Weekend Brunch 
Breakfast > Daily Brekkie 
Finger Foods > Fun Sides 
Finger Foods > Party Pleasers 
Finger Foods > Pizza Snacks 
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		PRODUCT		Pizza Main Order		Ultra Thin Crust		Thin Crust		Rising Crust		Pizza Snacks		Deep 'n Delicious ® Minis		Dessert Main Order		Cakes		Cream Pies		Fruit Pies		Potato Main Order		Breakfast		Fries		Sharing 		Wholesome		Fun		Breakfast Main Order		Sharing Main Order		Meals Main Order		Casual		Entertaining		Wholesome 		Snacking
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Please note: Descriptions in the Interactions column are required for the Interactive Prototype.  


Due to their descriptive nature, we did not hide this column from the document, as some statements might be helpful 
for the technical team to understand the proposed functionality. However, this column contains a lot of "mock code" to 
drive the Prototype, which has no relevance in the actual development.  


 


Examples:  


è Open ARTICLE CATEGORY in Current Window  
o Reflects a link to the "ARTICLE CATEGORY" page, target = “_self”. 


 


è OnPageLoad: 
  Case 1 
 (If value of variable wizardOutcome equals "child"): 
    Set CONTENT AREA state to FILTERED 
    Set WIZARD/WIZARD STATES state to RESULT CHILD 
     
o To simulate the wizard functionality in the Prototype, the variable wizardOutcome is set when the 


user selects the “Child” option on the wizard. On the following page load, the wizard panel is set to 
RESULT CHILD, which contains the links to article pages and the CONTENT AREA panel changes to 
the FILTERED state.  
For the developing team this statement holds some valuable information about the functionality 
desired:  


§ The wizard stores information. 
§ The wizard changes its interface upon submitted input. 
§ The wizard passes information throughout the page and influences the content displayed. 


 


è Scroll to wizardAnchor (y only) swing 500ms 
o A vertical scrolling animation to an anchor. 
 


 


To see the Prototype in action, please visit:  


http://tylenolia.ping.griplimited.com/ia/ 


User: jnjtylenolia 


Pass: kNarasaVrjvz 
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1 .  User Experience Upgrades 
1.1.  Wizard/Dynamic Menu 
The existing “Dosage Calculator” needs to be extended with symptoms/tags and submit to the Wizard result page.  
This Wizard must set cookies or a session to store the entered parameters.  
Article and Product pages will be sorted and filtered according to set cookies/sessions.  
The wizard will replace the traditional left hand menu by offering links of symptoms/tags to either Article or Product 
pages. 


1 .2. Wizard Result page 
A Wizard result page needs to be developed that displays recommended Products their dosage and Articles on file. 
Those will be matched and ranked by the tagging system.  


1 .3. Product Search 
A product page must be developed that on default displays all available Products.  


1 .4.  Related Articles/Products/Touts  
A widget to related Articles, Products and Touts needs to be developed. Settings on the Wizard will filter the outcome 
and display related Articles where placed. Touts might require a special treatment on the CMS. 


1 .5. Tagging 
All Articles and Products need to be connected via tags/symptoms: Adult, Child, Infant, Headache, Arthritis, etc.… 


The administrator will predefine those tags/symptoms in the CMS and match them to every new Product or Article.  
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2.  Pages 
2.1.  Page Tree 
HOME 
 WIZARD RESULT 
 PRODUCT LIST  
 PRODUCT DETAIL 
 ARTICLE CATEGORY 
 ARTICLE DETAIL 
 COUPONS & DEALS 
 SEARCH RESULT 
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2.2.  HOME 
 


OnPageLoad: 
  Case 1 
 (If value of variable wizardOutcome equals "child"): 
    Set WIZARD/WIZARD STATES state to RESULT CHILD 
  Case 2 
 (Else If value of variable wizardOutcome equals "adult"): 
    Set WIZARD/WIZARD STATES state to RESULT ADULT 
  Case 3 
 (Else If True): 
    Set WIZARD/WIZARD STATES state to EDIT WIZARD 
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Footnote Label Interactions Description Phase Status 


1 Carousel  Managed by CMS 1 Incorporated 
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Footnote Label Interactions Description Phase Status 


2  showResults: 
  Case 1: 
    Open WIZARD RESULT in Current 
Window 
 
linkAction: 
  Case 1: 
    Open ARTICLE CATEGORY in 
Current Window 


 1  


3 Children Column  CMS managed.  1  


4 Adult Column  CMS managed.  1  


5  OnClick: 
  Case 1: 
    Open ARTICLE CATEGORY in 
Current Window 


   


6    1  


7    1  


A1 Logo/branding OnClick: 
  Case 1: 
    Open HOME in Current Window 


 1  


A2 Products OnClick: 
  Case 1: 
    Open PRODUCT LIST in Current 
Window 


 1  


A3 Articles OnClick: 
  Case 1: 
    Open ARTICLE CATEGORY in 
Current Window 


 1  


A4 Coupons & Deals OnClick: 
  Case 1: 
    Open COUPONS & DEALS in 
Current Window 


 1  


A5 Search Field OnKeyUp: 
  Case 1: 
    Show SEARCH AUTOSUGGEST 
fade 500ms 
    Set text on widget Search Field 
equal to "Infant" 
    Bring SEARCH AUTOSUGGEST to 
Front 


Google Search Phase 1, Auto suggest 
Phase 2 


1  


A6 Search Button OnClick: 
  Case 1: 
    Open SEARCH RESULT in Current 
Window 


 1  


A7 Language Toggle OnClick: 
  Case 1: 
    toggle language 


 1 Incorporated 


A8 SEARCH 
AUTOSUGGEST 


 Phase 2 item 2  


B1 Link OnClick: 
  Case 1: 
    Open ARTICLE CATEGORY in 
Current Window 


   


B2 Link OnClick: 
  Case 1: 
    Open ARTICLE CATEGORY in 
Current Window 


   


B3 Link OnClick: 
  Case 1: 
    Open ARTICLE CATEGORY in 
Current Window 


   


B4 Link OnClick: 
  Case 1: 
    Open ARTICLE CATEGORY in 
Current Window 
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Footnote Label Interactions Description Phase Status 


B5 Link OnClick: 
  Case 1: 
    Open ARTICLE CATEGORY in 
Current Window 


   


B6 Link OnClick: 
  Case 1: 
    Open 
http://www.healthyessentials.ca/ in 
Current Window 


   


B7 Link OnClick: 
  Case 1: 
    Open 
http://www.tylenol.ca/contact-us in 
Current Window 


   


C1 WIZARD STATES  Wizard stores entered information via 
cookie or session and adjusts its state 
accordingly across the website.  
 
The links displayed on the wizard are 
relative to the current view.  
e.g. they filter product lists and/or article 
categories within the displayed view  
or link to a parent category if the wizard is 
displayed on a product/article page. 


1  


D1 Tout OnClick: 
  Case 1: 
    Open ARTICLE CATEGORY in 
Current Window 


CMS managed tout 1 Proposed 


D2    1  


E1 Associated Tags  Tags: {Tag 1},  {Tag 2}, {Tag 3}, {Tag 4}, 
{Tag 5} 
 
Matching articles and header images with 
products through the wizard requires a 
set of pre-defined tags in the CMS that 
the administrator can select to create 
relationships.  


1 Proposed 


F1  OnClick: 
  Case 1: 
    Open 
http://www.healthyessentials.ca/ in 
Current Window 


   


G1 CTA  CMS managed tout 1  


G2    1  


2.2.1.  Masters Used 


HEADER 
FOOTER 
WIZARD 
GENERIC TOUT 
HEALTHY ESSENTIALS TOUT 
GET RELIEF RESPONSIBLY TOUT 
GENERIC CTA 
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2.2.2.  SEARCH AUTOSUGGEST 


2.2.2.1.  DROPDOWN 


 


Footnote Interactions 


1 OnClick: 
  Case 1: 
    Set value of variable pagestate equal to "product" 
    Open ARTICLE DETAIL in Current Window 


2 OnClick: 
  Case 1: 
    Set value of variable pagestate equal to "article" 
    Open ARTICLE DETAIL in Current Window 


3 OnClick: 
  Case 1: 
    Set value of variable pagestate equal to "article" 
    Open ARTICLE DETAIL in Current Window 
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2.2.3.  WIZARD STATES 


2.2.3.1.  EDIT WIZARD 


 


Footnote Label Phase 


1 PANEL STATES 1 


2.2.3.2.  RESULT CHILD 


 


Footnote Label Interactions Description Phase 


1 Selected Age Range 
& Weight 


 Selected Values 1 
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Footnote Label Interactions Description Phase 


2 Symptoms OnClick: 
  Case 1: 
    Raise linkAction 


This link target depends on placement of the wizard.  
If the current page is "ARTICLE DETAIL", display symptom 
links to the related "ARTICLE CATEGORY". 
Otherwise display symptom links to the related "PRODUCT 
LIST". 


1 


3 Edit OnClick: 
  Case 1: 
    Set WIZARD STATES state 
to EDIT WIZARD 


  


2.2.3.3.  RESULT ADULT 


 


Footnote Label Interactions Description Phase 


1 Selected Age 
Range 


 selected values 1 


2 Selected 
Symptoms 


OnClick: 
  Case 1: 
    Raise linkAction 


This link target depends on placement of the wizard.  
If the current page is "ARTICLE DETAIL", display symptom links 
to the related "ARTICLE CATEGORY". 
Otherwise display symptom links to the related "PRODUCT 
LIST". 


1 


3 Edit OnClick: 
  Case 1: 
    Set WIZARD STATES state to 
EDIT WIZARD 
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2.2.4.  PANEL STATES 


2.2.4.1.  DEFAULT 


 


Footnote Label Interactions Description Phase 


1 Adult tab OnClick: 
  Case 1: 
    Set PANEL STATES state to ADULT 
    Scroll to wizardAnchor (y only) swing 500ms 


  


2 Child tab OnClick: 
  Case 1: 
    Set PANEL STATES state to CHILD > 6 
    Scroll to wizardAnchor (y only) swing 500ms 


  


3 All Symptoms  All Symptoms 1 


4 Save OnClick: 
  Case 1: 
    Set value of variable wizardOutcome equal to "adult" 
    Raise showResults 
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2.2.4.2.  ADULT 


 


Footnote Label Interactions Description Phase 


1 Adult tab OnClick: 
  Case 1: 
    Set PANEL STATES state to ADULT 
    Scroll to wizardAnchor (y only) swing 500ms 


  


2 Child tab OnClick: 
  Case 1: 
    Set PANEL STATES state to CHILD < 6 
    Scroll to wizardAnchor (y only) swing 500ms 


  


3 Adult related Symptoms  in alphabetical order 1 


4 Save OnClick: 
  Case 1: 
    Set value of variable wizardOutcome equal to "adult" 
    Raise showResults 
    Set WIZARD STATES state to RESULT ADULT 
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2.2.4.3.  CHILD < 6 


 


Footnote Label Interactions Phase 


1  OnClick: 
  Case 1: 
    Set PANEL STATES state to ADULT 
    Scroll to wizardAnchor (y only) swing 500ms 


 


2  OnClick: 
  Case 1: 
    Set PANEL STATES state to CHILD > 6 
    Scroll to wizardAnchor (y only) swing 500ms 


 


3 Set Age OnClick: 
  < 6 Y: 
    Set PANEL STATES state to CHILD < 6 
  > 6 Y: 
    Set PANEL STATES state to CHILD > 6 


 


4 Child under 6 related Symptoms  1 


5  OnClick: 
  Case 1: 
    Set WIZARD STATES state to RESULT CHILD 
    Set value of variable wizardOutcome equal to "child" 
    Raise showResults 
    Set WIZARD STATES state to RESULT CHILD 
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2.2.4.4.  CHILD > 6 


 


Footnote Label Interactions 


1  OnClick: 
  Case 1: 
    Set PANEL STATES state to ADULT 
    Scroll to wizardAnchor (y only) swing 500ms 


2  OnClick: 
  Case 1: 
    Set PANEL STATES state to CHILD > 6 
    Scroll to wizardAnchor (y only) swing 500ms 


3  OnClick: 
  < 6 Y: 
    Set PANEL STATES state to CHILD < 6 
  > 6 Y: 
    Set PANEL STATES state to CHILD > 6 


4  OnClick: 
  Case 1: 
    Set value of variable wizardOutcome equal to "child" 
    Raise showResults 
    Set WIZARD STATES state to RESULT CHILD 
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2.3.  WIZARD RESULT 
OnPageLoad: 
  Case 1 
 (If value of variable wizardOutcome equals "child"): 
    Set WIZARD/WIZARD STATES state to RESULT CHILD 
  Case 2 
 (Else If value of variable wizardOutcome equals "adult"): 
    Set WIZARD/WIZARD STATES state to RESULT ADULT 
  Case 3 
 (Else If True): 
    Set WIZARD/WIZARD STATES state to EDIT WIZARD 
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Footnote Label Interactions Description Phase Status 
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Footnote Label Interactions Description Phase Status 


1  showResults: 
  Case 1: 
    Open WIZARD RESULT in Current 
Window 
 
linkAction: 
  Case 1: 
    Open ARTICLE CATEGORY in Current 
Window 


 1  


2 Dynamic Title   1  


3   Related Article  
e.g. earache, fever, infant... 
Relations are defined by tags 
tags = symptoms and user type 


  


4    1  


5    1  


A1    1  


B1 Article Tout  Managed by CMS 1  


B2  OnClick: 
  Case 1: 
    Open ARTICLE DETAIL in Current 
Window 


   


B3  OnClick: 
  Case 1: 
    Open ARTICLE DETAIL in Current 
Window 


   


B4    1  


C1 Dynamic Header 
Image 


 Based on displayed content. As defined 
by tags. 


1 Proposed 


C2    1  


2.3.1.  Masters Used 


PRODUCT TEASER 
ARTICLE TEASER 
HEALTHY ESSENTIALS TOUT 
GET RELIEF RESPONSIBLY TOUT 
HEADER 
HEADER IMAGE 
WIZARD 
FOOTER 
GENERIC CTA 
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2.3.2.  PRODUCT PANEL 


2.3.2.1.  NO_DOSE 


 


Footnote Label Interactions 


1  OnClick: 
  Case 1: 
    Open PRODUCT DETAIL in Current Window 


2  OnClick: 
  Case 1: 
    Open PRODUCT DETAIL in Current Window 


3 detailsButton OnClick: 
  Case 1: 
    Open PRODUCT DETAIL in Current Window 


2.3.2.2.  DOSE 


 


Footnote Label Interactions Description 


1  OnClick: 
  Case 1: 
    Open PRODUCT DETAIL in Current Window 


 


2  OnClick: 
  Case 1: 
    Open PRODUCT DETAIL in Current Window 


dosage based on wizard settings 







Wireframes & Annotations 
 


 
CONFIDENTIAL 


Page 23 of 66 


 


  


 


Footnote Label Interactions Description 


3 detailsButton OnClick: 
  Case 1: 
    Open PRODUCT DETAIL in Current Window 
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2.4.  PRODUCT LIST 
OnPageLoad: 
  Case 1 
 (If value of variable wizardOutcome equals "child"): 
    Set CONTENT AREA state to FILTERED 
    Set WIZARD/WIZARD STATES state to RESULT CHILD 
    Set HEADER/Products to Selected 
  Case 2 
 (Else If value of variable wizardOutcome equals "adult"): 
    Set WIZARD/WIZARD STATES state to RESULT ADULT 
    Set CONTENT AREA state to FILTERED 
    Set HEADER/Products to Selected 
  filtered by pain state 
 (Else If value of variable pagestate equals "filtered"): 
    Set CONTENT AREA state to FILTERED,  
PRODUCT TEASER/PRODUCT PANEL state to DOSE,  
PRODUCT TEASER/PRODUCT PANEL state to DOSE,  
PRODUCT TEASER/PRODUCT PANEL state to DOSE,  
PRODUCT TEASER/PRODUCT PANEL state to DOSE,  
PRODUCT TEASER/PRODUCT PANEL state to DOSE,  
PRODUCT TEASER/PRODUCT PANEL state to DOSE,  
PRODUCT TEASER/PRODUCT PANEL state to DOSE,  
PRODUCT TEASER/PRODUCT PANEL state to DOSE,  
PRODUCT TEASER/PRODUCT PANEL state to DOSE,  
PRODUCT TEASER/PRODUCT PANEL state to DOSE 
    Set HEADER/Products to Selected 
  Case 4 
 (Else If True): 
    Set WIZARD/WIZARD STATES state to EDIT WIZARD 
    Set HEADER/Products to Selected 
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Footnote Label Interactions Description Phase 
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Footnote Label Interactions Description Phase 


1  showResults: 
  Case 1: 
    Set PRODUCT TEASER/PRODUCT 
PANEL state to DOSE,  
PRODUCT TEASER/PRODUCT PANEL 
state to DOSE,  
CONTENT AREA state to FILTERED,  
PRODUCT TEASER/PRODUCT PANEL 
state to DOSE,  
PRODUCT TEASER/PRODUCT PANEL 
state to DOSE,  
PRODUCT TEASER/PRODUCT PANEL 
state to DOSE,  
PRODUCT TEASER/PRODUCT PANEL 
state to DOSE,  
PRODUCT TEASER/PRODUCT PANEL 
state to DOSE,  
PRODUCT TEASER/PRODUCT PANEL 
state to DOSE,  
PRODUCT TEASER/PRODUCT PANEL 
state to DOSE,  
PRODUCT TEASER/PRODUCT PANEL 
state to DOSE,  
PRODUCT TEASER/PRODUCT PANEL 
state to DOSE 
 
linkAction: 
  Case 1: 
    Set CONTENT AREA state to 
FILTERED 


filters products 1 


2 CONTENT 
AREA 


 displays all products on default, unless the wizard has been 
used. In that case the filtered list would be shown.  


1 


2.4.1.  Masters Used 


HEADER 
HEADER IMAGE 
PRODUCT TEASER 
FOOTER 
ARTICLE TEASER 
WIZARD 
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2.4.2.  CONTENT AREA 


2.4.2.1.  DEFAULT 


 


2.4.2.2.  Masters Used 


PRODUCT TEASER 
FOOTER 
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2.4.2.3.  FILTERED 


 


Footnote Label Phase 


1 Related Articles 1 


2.4.2.4.  Masters Used 


PRODUCT TEASER 
FOOTER 
ARTICLE TEASER 
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2.5.  PRODUCT DETAIL 
OnPageLoad: 
  Case 1 
 (If value of variable wizardOutcome equals "child"): 
    Set WIZARD/WIZARD STATES state to RESULT CHILD 
    Show DOSAGE 
    Set HEADER/Products to Selected 
  Case 2 
 (Else If value of variable wizardOutcome equals "adult"): 
    Set WIZARD/WIZARD STATES state to RESULT ADULT 
    Show DOSAGE 
    Set HEADER/Products to Selected 
  Case 3 
 (Else If True): 
    Set WIZARD/WIZARD STATES state to EDIT WIZARD 
    Hide DOSAGE 
    Set HEADER/Products to Selected 
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Footnote Label Interactions Description Phase 


1  linkAction: 
  Case 1: 
    Open PRODUCT LIST in 
Current Window 
    Set value of variable 
pagestate equal to "filtered" 


  


2 Product Title   1 
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Footnote Label Interactions Description Phase 


3 Related  Related Articles are defined by hidden tag matches. 1 


4    1 


5 DOSAGE   1 


6 Symptoms OnClick: 
  Case 1: 
    Open ARTICLE DETAIL in 
Current Window 


same preset options should be available to assign to articles. that 
way related articles can be automatically generated. 


1 


7 Product 
Description 


  1 


8 Print  Print information and direction for use 1 


9 TABS   1 


10 Related 
Products 


 Related Products are defined by hidden tag matches. 1 


11 MORE  Only displays if there are more options 1 


A1 Social Sharing   1 


2.5.1.  Masters Used 


SOCIAL SHARING 
FOOTER 
PRODUCT TEASER 
ARTICLE TEASER 
HEALTHY ESSENTIALS TOUT 
GET RELIEF RESPONSIBLY TOUT 
HEADER 
WIZARD 
HEADER IMAGE 


2.5.2.  DOSAGE 


2.5.2.1.  CALCULATED 


 


Footnote Label Phase 


1 Calculated Dosage 1 


2.5.3.  TABS 


2.5.3.1.  INGREDIENTS 
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Footnote Interactions 


1 OnClick: 
  Case 1: 
    Set TABS state to INGREDIENTS 


2 OnClick: 
  Case 1: 
    Set TABS state to CAUTION 


3 OnClick: 
  Case 1: 
    Set TABS state to FAQ 


2.5.3.2.  CAUTION 


 


Footnote Interactions 


1 OnClick: 
  Case 1: 
    Set TABS state to INGREDIENTS 


2 OnClick: 
  Case 1: 
    Set TABS state to CAUTION 


3 OnClick: 
  Case 1: 
    Set TABS state to FAQ 


2.5.3.3.  FAQ 


 


Footnote Label Interactions Description Phase Status 


1  OnClick: 
  Case 1: 
    Set TABS state to INGREDIENTS 
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Footnote Label Interactions Description Phase Status 


2  OnClick: 
  Case 1: 
    Set TABS state to CAUTION 


   


3  OnClick: 
  Case 1: 
    Set TABS state to FAQ 


   


4 Accordeon  Accordeon 1 Incorporated 
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2.6.  ARTICLE CATEGORY 
If the user hasn't completed the wizard, the wizard will be set to its default state.  


Otherwise display the first selected category/symptom. All other topics can be reached through the menu on the 
wizard. 


OnPageLoad: 
  Case 1 
 (If value of variable wizardOutcome equals "child"): 
    Set WIZARD/WIZARD STATES state to RESULT CHILD 
    Set HEADER/Articles to Selected 
  Case 2 
 (Else If value of variable wizardOutcome equals "adult"): 
    Set WIZARD/WIZARD STATES state to RESULT ADULT 
    Set HEADER/Articles to Selected 
  Case 3 
 (Else If True): 
    Set WIZARD/WIZARD STATES state to EDIT WIZARD 
    Set HEADER/Articles to Selected 
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Footnote Label Interactions Description Phase 


1  linkAction: 
  Case 1: 
    Open ARTICLE CATEGORY in Current 
Window 


 1 


2 category title  e.g. Body pain, Migraines & Headaches, Fever 1 


3 Related 
Products 


 Matched to  1 


4 Lead in Copy   1 


5   product that is associated to this category 1 
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Footnote Label Interactions Description Phase 


6   Article within this Category (as defined by 
tags) 


1 


7    1 


2.6.1.  Masters Used 


FOOTER 
HEADER 
ARTICLE TEASER 
PRODUCT TEASER 
WIZARD 
HEADER IMAGE 
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2.7.  ARTICLE DETAIL 
If the user hasn't completed the wizard, the wizard will be set to default state.  


OnPageLoad: 
  Case 1 
 (If value of variable wizardOutcome equals "child"): 
    Set WIZARD/WIZARD STATES state to RESULT CHILD 
    Set HEADER/Articles to Selected 
  Case 2 
 (Else If value of variable wizardOutcome equals "adult"): 
    Set WIZARD/WIZARD STATES state to RESULT ADULT 
    Set HEADER/Articles to Selected 
  Case 3 
 (Else If True): 
    Set WIZARD/WIZARD STATES state to EDIT WIZARD 
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Footnote Label Interactions Description Phase 


1  linkAction: 
  Case 1: 
    Open ARTICLE CATEGORY in Current 
Window 


  


2 Headline   1 


3 Related  Related articles are defined by hidden tag 
matches. 


1 


4 Bodycopy   1 


5    1 


6 related 
products 


  1 


7    1 


8 More  Load more content 1 


2.7.1.  Masters Used 


HEADER 
WIZARD 
PRODUCT TEASER 
ARTICLE TEASER 
HEALTHY ESSENTIALS TOUT 
GET RELIEF RESPONSIBLY TOUT 
FOOTER 
HEADER IMAGE 
ASSOCIATED TAGS 
SOCIAL SHARING 
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2.8.  COUPONS & DEALS 
OnPageLoad: 
  Case 1 
 (If value of variable wizardOutcome equals "child"): 
    Set WIZARD/WIZARD STATES state to RESULT CHILD 
    Set HEADER/Coupons & Deals to Selected 
  Case 2 
 (Else If value of variable wizardOutcome equals "adult"): 
    Set WIZARD/WIZARD STATES state to RESULT ADULT 
    Set HEADER/Coupons & Deals to Selected 
  Case 3 
 (Else If True): 
    Set WIZARD/WIZARD STATES state to EDIT WIZARD 
    Set HEADER/Coupons & Deals to Selected 
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Footnote Label Interactions Phase 


1  showResults: 
  Case 1: 
    Open WIZARD RESULT in Current Window 
 
linkAction: 
  Case 1: 
    Open ARTICLE CATEGORY in Current Window 


1 
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Footnote Label Interactions Phase 


2 Related  1 


3  OnClick: 
  Case 1: 
    open coupon print view 


 


4 Social Sharing  1 


2.8.1.  Masters Used 


HEADER 
WIZARD 
HEADER IMAGE 
GENERIC TOUT 
ARTICLE TEASER 
HEALTHY ESSENTIALS TOUT 
GET RELIEF RESPONSIBLY TOUT 
FOOTER 
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2.9.  SEARCH RESULT 
OnPageLoad: 
  Case 1 
 (If value of variable wizardOutcome equals "child"): 
    Set WIZARD/WIZARD STATES state to RESULT CHILD 
  Case 2 
 (Else If value of variable wizardOutcome equals "adult"): 
    Set WIZARD/WIZARD STATES state to RESULT ADULT 
  Case 3 
 (Else If True): 
    Set WIZARD/WIZARD STATES state to EDIT WIZARD 


 


Footnote Label Interactions 


1  linkAction: 
  Case 1: 
    Open PRODUCT LIST in Current Window 
    Set value of variable pagestate equal to "filtered" 
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2.9.1.  Masters Used 


HEALTHY ESSENTIALS TOUT 
ARTICLE TEASER 
PRODUCT TEASER 
HEADER 
FOOTER 
WIZARD 
HEADER IMAGE 


2.9.2.  PHASES 


2.9.2.1.  PHASE 1 


 


Footnote Label Description Phase 


1 Search Result currently exisitng 1 
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2.9.2.2.  PHASE 2 


 


2.9.2.3.  Masters Used 


PRODUCT TEASER 
ARTICLE TEASER 
HEALTHY ESSENTIALS TOUT 
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3.  Masters 
3.1.  Master List 
HEADER 
HEADER IMAGE 
WIZARD 
ASSOCIATED TAGS 
ARTICLE TEASER 
PRODUCT TEASER 
GENERIC TOUT 
GENERIC CTA 
HEALTHY ESSENTIALS TOUT 
GET RELIEF RESPONSIBLY TOUT 
FOOTER 
SOCIAL SHARING 
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3.2.  HEADER 
Search functionality:  


Phase 1: Google search with basic result list 
Phase 2: Custom search with auto suggest and styled search result 


 


Footnote Label Interactions Description Phase Status 


1 Logo/branding OnClick: 
  Case 1: 
    Open HOME in Current Window 


 1  


2 Products OnClick: 
  Case 1: 
    Open PRODUCT LIST in Current 
Window 


 1  


3 Articles OnClick: 
  Case 1: 
    Open ARTICLE CATEGORY in 
Current Window 


 1  


4 Coupons & Deals OnClick: 
  Case 1: 
    Open COUPONS & DEALS in Current 
Window 


 1  


5 Search Field OnKeyUp: 
  Case 1: 
    Show SEARCH AUTOSUGGEST fade 
500ms 
    Set text on widget Search Field equal 
to "Infant" 
    Bring SEARCH AUTOSUGGEST to 
Front 


Google Search Phase 1, Auto 
suggest Phase 2 


1  


6 Search Button OnClick: 
  Case 1: 
    Open SEARCH RESULT in Current 
Window 


 1  


7 Language Toggle OnClick: 
  Case 1: 
    toggle language 


 1 Incorporated 


8 SEARCH 
AUTOSUGGEST 


 Phase 2 item 2  


3.2.1.  SEARCH AUTOSUGGEST 


3.2.1.1 .  DROPDOWN 


 


Footnote Interactions 


1 OnClick: 
  Case 1: 
    Set value of variable pagestate equal to "product" 
    Open ARTICLE DETAIL in Current Window 
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Footnote Interactions 


2 OnClick: 
  Case 1: 
    Set value of variable pagestate equal to "article" 
    Open ARTICLE DETAIL in Current Window 


3 OnClick: 
  Case 1: 
    Set value of variable pagestate equal to "article" 
    Open ARTICLE DETAIL in Current Window 
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3.3.  HEADER IMAGE 


 


Footnote Label Description Phase Status 


1 Dynamic Header Image Based on displayed content. As defined by tags. 1 Proposed 


2   1  


3.3.1.  Masters Used 


ASSOCIATED TAGS 
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3.4.  WIZARD 
Why the wizard? 


Some medications are from 2 up to 6 years, which doesn’t fit into the defined the age brackets of 2-5 and 6-11 years. As 
a result we added all children into one section.  


The wizard will do the branching of whether or not the dose must be calculated by weight or age.  


A comment on the result can notify the user which method has been used. An alert must be shown if the Parent must 
consult a Physician in case the child is too young/weight is too low. 


Single symptoms ("pain", "fever", "immunization") should be used rather than the currently combined symptoms ("pain & 
fever due to immunization"). 


These changes will allow tagging of articles to connect them with products. e.g. "immunization", "pain", "fever" brings up 
articles about these problems and can recommend the appropriate medication as well as articles and products for the 
appropriate age group.  


Tags should be predefined and only be added by the administrator in case a new product requires new tags/symptoms. 


Each product and article should be defined for at least one (open) age range and have assigned tags. 
 


Age ranges: 


• From 0-24 months the input unit should be "months" after 24 m in "years". 
• Under 6 years the dosage will be calculated by weight.  
• If the child is under 4 months or under {tbd} weight the wizard will notify that a doctor needs to be consulted.  


 


Adult Tags/Symptoms: 


• Adult  
• Arthritis pain 
• Allergy 
• Body pain       
• Back pain 
• Cough 
• Cold 
• Flu 
• Headache 
• Migraine 
• Muscle pain 
• Nighttime Pain 
• Sinus 


 


Children Tags/Symptoms: 


• Child (30m-12y) 
• Toddler (12m-30m) 
• Infant (0m-12m) 
• Aches 
• Cough 
• Cold 
• Earaches 
• Fever 
• Flu 
• Immunization 
• Pain 
• Teething 
• Toothpain 
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Footnote Label Description Phase 


1 WIZARD 
STATES 


Wizard stores entered information via cookie or session and adjusts its state accordingly across 
the website.  
 
The links displayed on the wizard are relative to the current view.  
e.g. they filter product lists and/or article categories within the displayed view  
or link to a parent category if the wizard is displayed on a product/article page. 


1 
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3.4.1.  WIZARD STATES 


3.4.1.1 .  EDIT WIZARD 


 


Footnote Label Phase 


1 PANEL STATES 1 


3.4.1.2.  RESULT CHILD 


 


Footnote Label Interactions Description Phase 


1 Selected Age Range 
& Weight 


 Selected Values 1 
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Footnote Label Interactions Description Phase 


2 Symptoms OnClick: 
  Case 1: 
    Raise linkAction 


This link target depends on placement of the wizard.  
If the current page is "ARTICLE DETAIL", display symptom 
links to the related "ARTICLE CATEGORY". 
Otherwise display symptom links to the related "PRODUCT 
LIST". 


1 


3 Edit OnClick: 
  Case 1: 
    Set WIZARD STATES state 
to EDIT WIZARD 


  


3.4.1.3.  RESULT ADULT 


 


Footnote Label Interactions Description Phase 


1 Selected Age 
Range 


 selected values 1 


2 Selected 
Symptoms 


OnClick: 
  Case 1: 
    Raise linkAction 


This link target depends on placement of the wizard.  
If the current page is "ARTICLE DETAIL", display symptom links 
to the related "ARTICLE CATEGORY". 
Otherwise display symptom links to the related "PRODUCT 
LIST". 


1 


3 Edit OnClick: 
  Case 1: 
    Set WIZARD STATES state to 
EDIT WIZARD 
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3.4.2.  PANEL STATES 


3.4.2.1.  DEFAULT 


 


Footnote Label Interactions Description Phase 


1 Adult tab OnClick: 
  Case 1: 
    Set PANEL STATES state to ADULT 
    Scroll to wizardAnchor (y only) swing 500ms 


  


2 Child tab OnClick: 
  Case 1: 
    Set PANEL STATES state to CHILD > 6 
    Scroll to wizardAnchor (y only) swing 500ms 


  


3 All Symptoms  All Symptoms 1 


4 Save OnClick: 
  Case 1: 
    Set value of variable wizardOutcome equal to "adult" 
    Raise showResults 
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3.4.2.2.  ADULT 


 


Footnote Label Interactions Description Phase 


1 Adult tab OnClick: 
  Case 1: 
    Set PANEL STATES state to ADULT 
    Scroll to wizardAnchor (y only) swing 500ms 


  


2 Child tab OnClick: 
  Case 1: 
    Set PANEL STATES state to CHILD < 6 
    Scroll to wizardAnchor (y only) swing 500ms 


  


3 Adult related Symptoms  in alphabetical order 1 


4 Save OnClick: 
  Case 1: 
    Set value of variable wizardOutcome equal to "adult" 
    Raise showResults 
    Set WIZARD STATES state to RESULT ADULT 
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3.4.2.3.  CHILD < 6 


 


Footnote Label Interactions Phase 


1  OnClick: 
  Case 1: 
    Set PANEL STATES state to ADULT 
    Scroll to wizardAnchor (y only) swing 500ms 


 


2  OnClick: 
  Case 1: 
    Set PANEL STATES state to CHILD > 6 
    Scroll to wizardAnchor (y only) swing 500ms 


 


3 Set Age OnClick: 
  < 6 Y: 
    Set PANEL STATES state to CHILD < 6 
  > 6 Y: 
    Set PANEL STATES state to CHILD > 6 


 


4 Child under 6 related Symptoms  1 


5  OnClick: 
  Case 1: 
    Set WIZARD STATES state to RESULT CHILD 
    Set value of variable wizardOutcome equal to "child" 
    Raise showResults 
    Set WIZARD STATES state to RESULT CHILD 
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3.4.2.4.  CHILD > 6 


 


Footnote Label Interactions 


1  OnClick: 
  Case 1: 
    Set PANEL STATES state to ADULT 
    Scroll to wizardAnchor (y only) swing 500ms 


2  OnClick: 
  Case 1: 
    Set PANEL STATES state to CHILD > 6 
    Scroll to wizardAnchor (y only) swing 500ms 


3  OnClick: 
  < 6 Y: 
    Set PANEL STATES state to CHILD < 6 
  > 6 Y: 
    Set PANEL STATES state to CHILD > 6 


4  OnClick: 
  Case 1: 
    Set value of variable wizardOutcome equal to "child" 
    Raise showResults 
    Set WIZARD STATES state to RESULT CHILD 
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3.5.  ASSOCIATED TAGS 


 


Footnote Label Description Phase Status 


1 Associated 
Tags 


Tags: {Tag 1},  {Tag 2}, {Tag 3}, {Tag 4}, {Tag 5} 
 
Matching articles and header images with products through the wizard requires a set of 
pre-defined tags in the CMS that the administrator can select to create relationships.  


1 Proposed 
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3.6.  ARTICLE TEASER 


 


Footnote Label Interactions Description Phase 


1 Article Tout  Managed by CMS 1 


2  OnClick: 
  Case 1: 
    Open ARTICLE DETAIL in Current Window 


  


3  OnClick: 
  Case 1: 
    Open ARTICLE DETAIL in Current Window 


  


4    1 


3.6.1.  Masters Used 


ASSOCIATED TAGS 
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3.7.  PRODUCT TEASER 


 


Footnote Label Phase 


1  1 


3.7.1.  Masters Used 


ASSOCIATED TAGS 


3.7.2.  PRODUCT PANEL 


3.7.2.1.  NO_DOSE 


 


Footnote Label Interactions 


1  OnClick: 
  Case 1: 
    Open PRODUCT DETAIL in Current Window 


2  OnClick: 
  Case 1: 
    Open PRODUCT DETAIL in Current Window 


3 detailsButton OnClick: 
  Case 1: 
    Open PRODUCT DETAIL in Current Window 
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3.7.2.2.  DOSE 


 


Footnote Label Interactions Description 


1  OnClick: 
  Case 1: 
    Open PRODUCT DETAIL in Current Window 


 


2  OnClick: 
  Case 1: 
    Open PRODUCT DETAIL in Current Window 


dosage based on wizard settings 


3 detailsButton OnClick: 
  Case 1: 
    Open PRODUCT DETAIL in Current Window 
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3.8.  GENERIC TOUT 


 


Footnote Label Interactions Description Phase Status 


1 Tout OnClick: 
  Case 1: 
    Open ARTICLE CATEGORY in Current Window 


CMS managed tout 1 Proposed 


2    1  


3.8.1.  Masters Used 


ASSOCIATED TAGS 
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3.9.  GENERIC CTA 


 


Footnote Label Description Phase 


1 CTA CMS managed tout 1 


2   1 


3.9.1.  Masters Used 


ASSOCIATED TAGS 
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3.10.  HEALTHY ESSENTIALS TOUT 


 


Footnote Interactions 


1 OnClick: 
  Case 1: 
    Open http://www.healthyessentials.ca/ in Current Window 
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3.11.  GET RELIEF RESPONSIBLY TOUT 


 







Wireframes & Annotations 
 


 
CONFIDENTIAL 


Page 65 of 66 


 


  


 


3.12.  FOOTER 


 


Footnote Label Interactions 


1 Link OnClick: 
  Case 1: 
    Open ARTICLE CATEGORY in Current Window 


2 Link OnClick: 
  Case 1: 
    Open ARTICLE CATEGORY in Current Window 


3 Link OnClick: 
  Case 1: 
    Open ARTICLE CATEGORY in Current Window 


4 Link OnClick: 
  Case 1: 
    Open ARTICLE CATEGORY in Current Window 


5 Link OnClick: 
  Case 1: 
    Open ARTICLE CATEGORY in Current Window 


6 Link OnClick: 
  Case 1: 
    Open http://www.healthyessentials.ca/ in Current Window 


7 Link OnClick: 
  Case 1: 
    Open http://www.tylenol.ca/contact-us in Current Window 
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3.13.  SOCIAL SHARING 


 


Footnote Label Phase 


1 Social Sharing 1 
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Pages 
Page Tree 
Home 
 Brands 
 Category Landing Tier 1 
  Category Landing Tier 2 
   Category Landing Tier 3 
    Category Landing Tier 4 
     Product List 
      Product Page 
What's for Dinner 
 Recipe Kits 
  Recipe Kit 
Registration 
 Account Created 
Shopping Cart 
Checkout  - login 
 Upsell 
  Delivery Location 
   Reserve Delivery Window 
    Payment Options 
     Review Order 
      Order Complete 
Product Request 
 Request Confirmation 
Account Information 
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Evaluation Criteria 
Navigation 


An effective navigational scheme provides the user with a clear indication of the current 
location within the overall site structure and provides access to other parts of the site. 


Functionality 


The features and functions that a user is likely to require should be easily available. 


User Control 
Where possible, the user should be in control of the website interaction. For example, he or she should be able 
to cancel an operation if it is taking too long. 


Consistency 
Global elements such as search boxes, organizational identity, logos and navigation should be in the same 
position throughout the site. Effective websites are usually consistent with general design practice, so that the 
user does not have to learn new interfaces and interaction styles. 


Error Handling 
When errors occur, they should be explained in simple language, informing the user of what happened and 
why, and how to rectify the problem. An escalation process should be available if the user cannot resolve the 
problem. 


Visual Clarity 
The purpose and function of each visual element should be apparent. Font should be of appropriate size for 
reading online and adjustable according to user preferences. 


Language 


Terminology and labels should be clear and consistent. Jargon should be avoided. 
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Current Sitemap 
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Home 


Current state www.grocerygateway.com/ 


 
Lack of Navigational Clarity 


Products look clickable - but they aren’t. 


Lack of Visual Clarity 
It’s not communicated what the items on the homepage stand for. Are they deals? Are they examples? 


Outdated look. 


Lack of User Control in Navigation 
If the user is logged in and returns to Grocery Gateway she can’t access the catalogue and still sees the same homepage. 
Suggesting to need to login or register. Again. 


New Users have to use demo to try and see products. Result is a big drop off.  


Lack of Clarity in Language 
The Login states “User Name”, while it actually requires “email address”. 


 


Suggested Global Improvements:  
User should be allowed to shop before registration. The shop shouldn’t be gated until checkout to encourage sign up and 
purchase after exploration when the user is ready to commit. 
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Postal code prompt overlay to adjust product catalogue, pricing and availability accordingly. 


Clear and simple checkout. (I received the feedback of a current user that she thought she had ordered, but hadn’t confirmed 
it yet.) 


Improved Search with auto suggest of products, brands and categories. 


Extended dropdown that allows for nimble navigation between all product aisles and provides a platform to feature sales and 
seasonal specials. 


Display product availability. 


Option to ship as available or hold until all items are available. (People complained about that on a forum.) 


(Seasonal-) Recipes and related ingredients kits could be offered. 


Abandoned carts should mail reminders to registered users. 


Registration must clearly distinguish between personal and business form.  


New Navigation Schema 
Provides quick access and short ways to everything from everywhere. 


Possible to jump from any page via main navigation into Categories, Subcategories and selected Product/Product Lists (via touts) 


 


Suggested Homepage Improvements:  
• A carousel on the homepage allows for seasonal messaging, deals and announcements. 
• Existing video should be on landing page. 
• Deals and popular items should be featured on homepage.  
• Live text for all product categories to make them more search engine friendly. 
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• Product categories should be visible to give an idea of vast selection of products. 
• Public content would allow for search engines to pick up on Grocery Gateway. 
• Deep links into the site should be available without the need to go through the “try it out” feature. 
• When I access the homepage while being logged in, it should become a customized experience. 
• The homepage should recognize my preferences, presenting me with customized content that I specified in my lists (if 


existent). 







High Level Heuristic Evaluation Grocery Gateway 
 


 CONFIDENTIAL 
Page 16 


 
  
 


Homepage Wireframes  


Initial View: Location prompt 
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Homepage  


 


 


Footnote Label Interactions 
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Footnote Label Interactions 


1  OnClick: 
 
    Open What's for Dinner in Current Window 


2  OnClick: 
 
    Open Category Landing Tier 1 in Current Window 


3  OnClick: 
 
    Open Registration in Current Window 


4  OnClick: 
 
    Open Recipe Kit in Current Window 


5  OnClick: 
 
    Open Recipe Kit in Current Window 


6  OnClick: 
 
    Open Category Landing Tier 1 in Current Window 


Masters Used 
Header 
Footer 
Carousel 


Postal Code Overlay 


 


Footnote Interactions 


1 OnClick: 
 
    Hide Postal Code Overlay fade 500ms 
    Send Postal Code Overlay to Back 


2 OnClick: 
 
    Hide Postal Code Overlay fade 500ms 
    Send Postal Code Overlay to Back 


3 OnClick: 
 
    Open Link in Current Window 


4 OnClick: 
 
    Open Link in Current Window 


5 OnClick: 
 
    Open Registration in Current Window 
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Category Landing 


Current state: http://www.grocerygateway.com/Shopping/Products.aspx 
 


 


Findings 


Poor Navigation 
• Not sure what I see on this page. Are these sales? Specials? New offers?  
• The departments are hidden in the subtle menu. Those should be first and foremost, greeting the user and guiding them.  
• Messaging in the banner “Important Notices” are getting lost due to banner blindness. 


Poor Product Presentation 
• List view of products makes for a long scroll to find what I’m looking for. 


Unclear Product availability  
• Users complained that they ordered and received parts of the delivery and had to pay twice for shipping. If this can’t be 


avoided via a “send complete delivery” or “send in pieces as available” option, then this functionality should be mandatory. 
Ideal would be both, option and product availability. 
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Suggested Category Landing Tier 1 Improvements 
• Present available categories to the user. 
• Add images to the categories to allow for more a visual shopping experience. 
• Add featured products or articles/seasonal/sales. 
• List available subcategories for quick access. 


 


 


Footnote Label Interactions Status Benefit Effort 


1  OnClick: 
 
    Open Category Landing Tier 1 in Current Window 


   


2  OnClick: 
 
    Open Category Landing Tier 1 in Current Window 
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Footnote Label Interactions Status Benefit Effort 


3  OnClick: 
 
    Open Category Landing Tier 2 in Current Window 


   


4 Breadcrumbs  Existent Critical Minimal 


5  OnClick: 
 
    Open Category Landing Tier 2 in Current Window 


   


Masters Used 
Header 
Footer 
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Suggested Category Landing Tier 2 Improvements 
• Present available categories to the user. 
• Add images to the categories to allow for more a visual shopping experience. 
• Add featured products or articles/seasonal/sales. 
• Link available third tier categories for quick access. 


 


Footnote Label Interactions Description Status Benefit Effort 


1  OnClick: 
 
    Open Category Landing Tier 1 in Current 
Window 


    


2  OnClick: 
 
    Open Category Landing Tier 1 in Current 
Window 
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Footnote Label Interactions Description Status Benefit Effort 


3  OnClick: 
 
    Open Category Landing Tier 3 in Current 
Window 


    


4 Feature 
Article 


OnClick: 
 
    Open What's for Dinner in Current 
Window 


Could be a new product, a seasonal item or 
Dinner Kit 


Proposed Useful Moderate 


5 Breadcrumbs   Existent Critical Minimal 


6  OnClick: 
 
    Open Category Landing Tier 4 in Current 
Window 


    


Masters Used 
Header 
Footer 
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Suggested Category Landing Tier 3 Improvements 
• Present available categories to the user.  
• Add images to the categories to allow for more a visual shopping experience. 
• Add featured products or articles/seasonal/sales. 
• List available second tier subcategories for quick access. 


 


Footnote Label Interactions Description Status Benefit Effort 


1 Category OnClick: 
 
    Open Category Landing Tier 4 in Current Window 


 Proposed Critical Moderate 


2 Breadcrumbs   Existent Critical Minimal 


3   Category with subcategory Listing Proposed Critical Moderate 


4  OnClick: 
 
    Open Category Landing Tier 4 in Current Window 


    


5  OnClick: 
 
    Open Product List in Current Window 


    


6  OnClick: 
 
    Open Category Landing Tier 2 in Current Window 


    


7  OnClick: 
 
    Open Category Landing Tier 1 in Current Window 
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Footnote Label Interactions Description Status Benefit Effort 


8  OnClick: 
 
    Open Category Landing Tier 1 in Current Window 


    


Masters Used 
Header 
Footer 
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Category Landing Tier 4 


 


Footnote Label Interactions Status Benefit Effort 


1 Second Tier Subcategory OnClick: 
 
    Open Product List in Current Window 
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Footnote Label Interactions Status Benefit Effort 


2  OnClick: 
 
    Open Category Landing Tier 2 in Current Window 


   


3 Breadcrumbs  Existent Critical Minimal 


4  OnClick: 
 
    Open Category Landing Tier 3 in Current Window 


   


5  OnClick: 
 
    Open Category Landing Tier 1 in Current Window 


   


6  OnClick: 
 
    Open Category Landing Tier 1 in Current Window 


   


Masters Used 
Header 
Footer 
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Product List 


Current State http://www.grocerygateway.com/Shopping/Products.aspx 
 


 


Findings 


Poor Navigation 
• The departments are hidden in the subtle menu. 
• Product titles are not clickable. 
• Images are not clickable. 


Poor Product Presentation 
• List view of products makes for a long scroll to find what I’m looking for. 
• Small images. 
• Long rows. 


Unclear Product availability  
• Users complained that they ordered and received parts of the delivery and had to pay twice for shipping. If this can’t be 


avoided via a “send complete delivery” or “send in pieces as available” option, then this functionality should be mandatory. 
Ideal would be both, option and product availability. 
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Suggested Product List Improvements 
• Change presentation to a grid view to make navigation convenient, minimize scrolling and optimize shelf space.  
• State product availability.  


 
Footnote Label Interactions 


1  OnClick: 
 
    Open Category Landing Tier 4 in Current Window 


2  OnClick: 
 
    Open Product Page in Current Window 
 
OnMouseEnter: 
 
    Show add button fade 500ms 
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Footnote Label Interactions 


3  OnMouseEnter: 
 
    Hide add button fade 500ms 


4  OnClick: 
 
    Open Category Landing Tier 1 in Current Window 


5  OnClick: 
 
    Open Category Landing Tier 1 in Current Window 


6  OnClick: 
 
    Open Category Landing Tier 2 in Current Window 


7  OnClick: 
 
    Open Category Landing Tier 3 in Current Window 


Masters Used 
Header 
Product Item 
Footer 
MyStoreList 


AddtoList 


State1 


 


Footnote Interactions 


1 CloseList: 
 
    Hide AddtoList 
    Set text on widget MyListLabel equal to "On MyList" 
    Send AddtoList to Back 


Masters Used 
MyStoreList 


add button 


State1 


 


Footnote Label Interactions 


1 MyListLabel OnClick: 
 
    Show AddtoList 
    Bring AddtoList to Front 
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Product Page 


Current state http://www.grocerygateway.com/Shopping/ProductInfo.aspx 


 


Findings 


Poor Product Presentation 
• List view of products makes for a long scroll to find what I’m looking for. 
• Missed upsell opportunity. 


 


Unclear Product Availability  
• Users complained that they ordered and received parts of the delivery and had to pay twice for shipping. If this can’t be 


avoided via a “send complete delivery” or “send in pieces as available” option, then this functionality should be mandatory. 
Ideal would be both, option and product availability. 
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Suggested Product Page Improvements 
• State product availability.  
• Bigger images. 
• Crosslink to recipe if product is used in such. 
• Upsell “people who bought this product also bought:”. 
• Link to “all products of this brand”. 


 


Footnote Label Interactions 
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Footnote Label Interactions 


1  OnClick: 
 
    Open Category Landing Tier 4 in Current Window 


2  OnClick: 
 
    Open Product List in Current Window 


3  OnMouseEnter: 
 
    Hide AddToList fade 500ms 


4 AddToListButton OnClick: 
 
    Hide AddToList fade 500ms 
 
OnMouseEnter: 
 
    Show AddToList fade 500ms 
    Bring AddToList to Front 


5  OnClick: 
 
    Open Product List in Current Window 


6  OnClick: 
 
    Open Recipe Kit in Current Window 


7  OnClick: 
 
    Open Category Landing Tier 1 in Current Window 


8  OnClick: 
 
    Open Category Landing Tier 1 in Current Window 


9  OnClick: 
 
    Open Category Landing Tier 2 in Current Window 


10  OnClick: 
 
    Open Category Landing Tier 3 in Current Window 


Masters Used 
Header 
Product Item 
Footer 
MyStoreList 


AddToList 


State1 


 


Footnote Interactions 


1 CloseList: 
 
    Hide AddToList fade 500ms 
    Set text on widget AddToListButton equal to "Added to list 
Bare Basics" 
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Masters Used 
MyStoreList 


Add Button 


Add 


 


Footnote Interactions 


1 OnClick: 
 
    Set Add Button state to Added fade in 500ms 


Added 


 


Footnote Interactions 


1 OnClick: 
 
    Open Shopping Cart in Current Window 


  







High Level Heuristic Evaluation Grocery Gateway 
 


 CONFIDENTIAL 
Page 35 


 
  
 


Brands 


 


 


Footnote Label Interactions 
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Footnote Label Interactions 


1  OnClick: 
 
    Open Link in Current Window 


2  OnClick: 
 
    Scroll to A  (y only) linear 500ms 


3  OnClick: 
 
    Open Link in Current Window 


Masters Used 
Header 
Footer 
Brand Logo 
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What's for Dinner 
A great featured that should be pushed to the next level with a dedicated recipe section.  


Current State 
http://www.grocerygateway.com/Shopping/Products.aspx?n=4294955729 
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Footnote Label Interactions Description Status Benefit Effort 


1 Feature 
Article 


OnClick: 
 
    Open Recipe Kit in Current Window 


Could be a new product, a seasonal item or Dinner 
Kit 


Proposed Useful Moderate 


2 Breadcrumbs   Existent Critical Minimal 


3  OnClick: 
 
    Open Recipe Kits in Current 
Window 


    


4  OnClick: 
 
    Open Recipe Kits in Current 
Window 
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Masters Used 
Header 
Footer 
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Recipe Kits 
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Recipe Kit 


 


Footnote Label Interactions 


1  OnClick: 
 
    Open Recipe Kits in Current Window 
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Footnote Label Interactions 


2  OnMouseEnter: 
 
    Hide AddToList fade 500ms 


3 AddToListButton OnClick: 
 
    Hide AddToList fade 500ms 
 
OnMouseEnter: 
 
    Show AddToList fade 500ms 
    Bring AddToList to Front 


4  OnClick: 
 
    Open What's for Dinner in Current Window 


Masters Used 
Header 
Product Item 
Footer 
MyStoreList 
Recipe Product Item 


AddToList 


State1 


 


Footnote Interactions 


1 CloseList: 
 
    Hide AddToList fade 500ms 
    Set text on widget AddToListButton equal to "Added to list 
Bare Basics" 


Masters Used 
MyStoreList 


Add Button 


Add 


 


Footnote Interactions 


1 OnClick: 
 
    Set Add Button state to Added fade in 500ms 


Added 


 


Footnote Interactions 


1 OnClick: 
 
    Open Shopping Cart in Current Window 
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Registration 


 


Footnote Label Interactions Status Benefit Effort 


1  OnClick: 
 
    Open Link in Current Window 


   


2 Breadcrumbs  Existent Critical Minimal 


3  OnClick: 
 
    Open Category Landing Tier 2 in Current Window 


   


4  OnClick: 
 
    Open Account Created in Current Window 


   


Masters Used 
Header 
Footer 
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Account Created 


 


Footnote Label Interactions Status Benefit Effort 


1 Breadcrumbs  Existent Critical Minimal 


2  OnClick: 
 
    Open Shopping Cart in Current Window 


   


3  OnClick: 
 
    Open Home in Current Window 


   


Masters Used 
Header 
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Shopping Cart 


 


Footnote Interactions 


1 OnClick: 
  Not Logged In: 
    Open Checkout  - login in Current Window 
  Logged In: 
    Open Upsell in Current Window 


2 OnClick: 
 
    Open Category Landing Tier 2 in Current Window 


3 OnClick: 
  Not Logged In: 
    Open Checkout  - login in Current Window 
  Logged In: 
    Open Upsell in Current Window 


Masters Used 
Header 
Footer 
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Checkout - login 


 


Footnote Interactions 


1 OnClick: 
 
    Open Home in Current Window 


2 OnClick: 
 
    Open Upsell in Current Window 


3 OnClick: 
 
    Open Registration in Current Window 


Masters Used 
Header 
Footer 
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Upsell 


 


Footnote Interactions Description Status Benefit Effort 


1 OnClick: 
 
    Open Delivery Location in Current 
Window 


    


2 OnClick: 
 
    Open Home in Current Window 
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Footnote Interactions Description Status Benefit Effort 


3 OnClick: 
 
    Open Delivery Location in Current 
Window 


    


4 OnClick: 
 
    Open Home in Current Window 


    


5  Intelligent product suggestion based on product choice in 
cart. 


Proposed Useful Significant 


Masters Used 
Header 
Product Item 
Footer 
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Delivery Location 


 


Footnote Label Status Benefit Effort 


1 Breadcrumbs Existent Critical Minimal 


Masters Used 
Header 


Delivery Address 


Select 


 


Footnote Label Interactions 


1  OnMouseEnter: 
 
    Show Edit 
 
OnMouseOut: 
 
    Hide Edit 


2  OnMouseEnter: 
 
    Show Edit 
 
OnMouseOut: 
 
    Hide Edit 
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Footnote Label Interactions 


3  OnClick: 
 
    Open Category Landing Tier 2 in Current Window 


4  OnClick: 
 
    Open Payment Options in Current Window 


5  OnClick: 
 
    Set Delivery Address state to Create 


Create 


 


 


Footnote Interactions Status Effort 


1  Validation Required Moderate 
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Footnote Interactions Status Effort 


2 OnClick: 
 
    Set Delivery Address state to Select 


  


3 OnClick: 
 
    Set Delivery Address state to Select 


  


Edit 


State1 


 


Footnote Interactions 


1 OnClick: 
 
    Open Link in Current Window 


2 OnClick: 
 
    Open Link in Current Window 
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Reserve Delivery Window 


 


Footnote Label Interactions Status Benefit Effort 


1 Breadcrumbs  Existent Critical Minimal 


2  OnClick: 
 
    Open Home in Current Window 


   


3  OnClick: 
 
    Open Payment Options in Current Window 


   


4  OnClick: 
 
    Open Delivery Location in Current Window 


   


5  OnClick: 
 
    Open Reserve Delivery Window in Current Window 


   


Masters Used 
Header 
Footer 
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Payment Options 


 


Footnote Label Interactions Status Benefit Effort 


1  OnClick: 
 
    Open Home in Current Window 


   


2  OnClick: 
 
    Open Review Order in Current Window 


   


3 Breadcrumbs  Existent Critical Minimal 


4  OnClick: 
 
    Open Delivery Location in Current Window 


   


5  OnClick: 
 
    Open Reserve Delivery Window in Current Window 


   


6  OnClick: 
 
    Open Payment Options in Current Window 
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Masters Used 
Header 
Footer 


CC 


add 


 


Footnote Interactions 


1 OnClick: 
 
    Set CC state to added 


added 


 


Footnote Interactions 


1 OnClick: 
 
    Set CC state to add 
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Review Order 


 


Footnote Label Interactions Status Benefit Effort 


1  OnClick: 
 
    Open Home in Current Window 


   


2  OnClick: 
 
    Open Review Order in Current Window 


   


3  OnClick: 
 
    Open Review Order in Current Window 


   


4 Breadcrumbs  Existent Critical Minimal 


5  OnClick: 
 
    Open Delivery Location in Current Window 


   


6  OnClick: 
 
    Open Reserve Delivery Window in Current Window 
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Footnote Label Interactions Status Benefit Effort 


7  OnClick: 
 
    Open Payment Options in Current Window 


   


8  OnClick: 
 
    Open Review Order in Current Window 


   


Masters Used 
Header 
Footer 
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Order Complete 


 


Footnote Label Status Benefit Effort 


1 Breadcrumbs Existent Critical Minimal 


Masters Used 
Header 
Footer 
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Product Request 


 


Footnote Label Interactions Status Benefit Effort 


1 Breadcrumbs  Existent Critical Minimal 


2  OnClick: 
 
    Open Request Confirmation in Current Window 


   


3  OnClick: 
 
    Open Home in Current Window 


   


Masters Used 
Header 
Footer 
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Request Confirmation 


 


Footnote Label Interactions Status Benefit Effort 


1  OnClick: 
 
    Open Product Request in Current Window 


   


2 Breadcrumbs  Existent Critical Minimal 


Masters Used 
Header 
Footer 
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Account Information 


 


Footnote Label Interactions Status Benefit Effort 


1 Breadcrumbs  Existent Critical Minimal 


2  OnClick: 
 
    Open Category Landing Tier 2 in Current Window 


   


Masters Used 
Header 


Save Button 


Default 


 


Footnote Interactions 


1 OnClick: 
 
    Set Save Button state to Saved fade in 500ms 


Saved 


 







High Level Heuristic Evaluation Grocery Gateway 
 


 CONFIDENTIAL 
Page 61 


 
  
 


Masters 


Master List 
Header  
Menu 
Footer 
Carousel 
Product Item 
Recipe Product Item 
Search 
Shopping Cart 
MyStoreList 
 


Header 


Current State 


 


Lack of Navigational Clarity 
Very small menu items make the page cumbersome to navigate. 


Lack of Visual Clarity 
Menu items are too small. 


Search not prominent enough. 


Outdated look. 


Lack of User Control in Navigation 
Listing main categories makes for long ways down the navigation tree. 


Used on pages: 


Home 
Brands 
Category Landing Tier 1 
Category Landing Tier 2 
Category Landing Tier 3 
Category Landing Tier 4 
Product List 
Product Page 
What's for Dinner 
Recipe Kits 
Recipe Kit 


Registration 
Shopping Cart 
Checkout  - login 
Upsell 
Reserve Delivery Window 
Payment Options 
Review Order 
Order Complete 
Product Request 
Request Confirmation 


 


Suggested Header Improvements 
• Logical blocks of information. 
• Prominent search with auto suggest feature. 
• Extensive dropdown menus. 
• Search by brands. 
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• Featured sales section. 


 


 


Footnote Label Interactions Description Status Benefit Effort 


1 Logo OnClick: 
 
    Open Home in Current Window 


    


2 What's For 
dinner 


OnClick: 
 
    Open What's for Dinner in Current 
Window 


2 Proposed Useful Moderate 


3  OnClick: 
 
    Open Product List in Current Window 


 Proposed Important Minimal 


4 Brands OnClick: 
 
    Open Brands in Current Window 


 Existent Critical Minimal 


5 Menu  Omni-present menu with detailed drop down 
menu. 


Proposed Critical  


6 Login State  show username if logged in. else show login 
link 


Existent Critical Minimal 


Masters Used 
Shopping Cart 
Search 
Menu 


Login State 


Login 


 


Footnote Label Interactions 


Footnote Label Interactions 


1 Login State OnClick: 
 
    Open Checkout  - login in Current Window 


2  OnClick: 
 
    Open Registration in Current Window 


Username 


 
 


Footnote Interactions 


1 OnClick: 
 
    Open Account Information in Current Window 
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Menu masters: 


Header 


 


Footnote Label Interactions 


1 fresh OnMouseEnter: 
 
    Show Dropdown 
    Set Dropdown state to FreshMarket 
    Bring Dropdown to Front 


2 grocery OnMouseEnter: 
 
    Show Dropdown 
    Set Dropdown state to Grocery 
    Bring Dropdown to Front 


Dropdown 


FreshMarket 


 


Footnote Interactions 


1 OnMouseEnter: 
 
    Hide Dropdown 


2 OnClick: 
 
    Open Category Landing Tier 2 in Current Window 


3 OnClick: 
 
    Open Category Landing Tier 4 in Current Window 


4 OnClick: 
 
    Open Product List in Current Window 
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Grocery 


 


Footnote Interactions 


1 OnMouseEnter: 
 
    Hide Dropdown 


Footer 
Used on pages: 
Home 
Brands 
Category Landing Tier 1 
Category Landing Tier 2 
Category Landing Tier 3 
Category Landing Tier 4 
Product List 
Product Page 
What's for Dinner 
Recipe Kits 
Recipe Kit 


Registration 
Shopping Cart 
Checkout  - login 
Upsell 
Reserve Delivery Window 
Payment Options 
Review Order 
Order Complete 
Product Request 
Request Confirmation 


 


 


Footnote Label Interactions 


1 fresh OnClick: 
 
    Open Category Landing Tier 1 in Current Window 
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Carousel 
Used on pages: 


Home 


 


Product Item 
Used on pages: 


Product List 
Product Page 
Recipe Kits 
Recipe Kit 
Upsell 


 


Footnote Label Interactions 


1  OnClick: 
 
    Open Product Page in Current Window 
 
OnMouseEnter: 
 
    Show add button fade 500ms 


2  OnMouseEnter: 
 
    Hide add button fade 500ms 
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Masters Used 
MyStoreList 


AddtoList 


State1 


 


Footnote Interactions 


1 CloseList: 
 
    Hide AddtoList 
    Set text on widget MyListLabel equal to "On MyList" 
    Send AddtoList to Back 


Masters Used 
MyStoreList 


add button 


Available 


 


Footnote Label Interactions 


1 MyListLabel OnClick: 
 
    Show AddtoList 
    Bring AddtoList to Front 


Footnote Label Interactions 


2  OnClick: 
 
    Show AddtoList 


Sold Out 


 


Footnote Label Interactions 


1  OnClick: 
 
    Open Link in Current Window 


Footnote Label Interactions 


2 MyListLabel OnClick: 
 
    Show AddtoList 
    Bring AddtoList to Front 
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Recipe Product Item 
Used on pages: 


Recipe Kit 


 


Footnote Label Interactions 


1  OnClick: 
 
    Open Product Page in Current Window 
 
OnMouseEnter: 
 
    Show Panel 


2  OnMouseEnter: 
 
    Hide Panel 


Masters Used 
MyStoreList 


AddtoList 


State1 


 


Footnote Interactions 


1 CloseList: 
 
    Hide AddtoList 
    Set text on widget Unidentified equal to "On MyList" 
    Send AddtoList to Back 


Masters Used 
MyStoreList 







High Level Heuristic Evaluation Grocery Gateway 
 


 CONFIDENTIAL 
Page 68 


 
  
 


Search 
Used on masters: 


Header 


 


Footnote Label Interactions 


1 Search Field OnClick: 
  Matches Found: 
    Show autosuggest search fade 500ms 
    Bring autosuggest search to Front 
  no Matches Found: 
    Open Product Request in Current Window 
 
OnLostFocus: 
 
    Hide autosuggest search 
    Send autosuggest search to Back 


2  OnClick: 
 
    Set text on widget Search Field equal to "" 


Autosuggest search 


Matches found 


 


Footnote Interactions 


1 OnClick: 
 
    Open Product List in Current Window 


2 OnClick: 
 
    Open Product List in Current Window 


3 OnClick: 
 
    Open Product List in Current Window 


4 OnClick: 
 
    Open Category Landing Tier 1 in Current Window 


5 OnClick: 
 
    Open Category Landing Tier 1 in Current Window 


6 OnClick: 
 
    Open Category Landing Tier 2 in Current Window 


7 OnClick: 
 
    Open Product List in Current Window 


8 OnClick: 
 
    Open Product List in Current Window 
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Shopping Cart 
Used on masters: 


Header 


 


Footnote Label Interactions Status Benefit Effort 


1 Cart Items and expand panel OnClick: 
 
    Hide Cart 
    Send Cart to Back 
 
OnMouseEnter: 
 
    Show Cart 
    Bring Cart to Front 


Existent Critical Minimal 


2 Shopping Cart  OnClick: 
 
    Open Shopping Cart in Current Window 


Existent Critical Minimal 


3 Checkout OnClick: 
 
    Open Checkout  - login in Current Window 


Existent Critical Minimal 


Cart 


Open 


 


Footnote Label Interactions 


1 CartDropdown OnClick: 
 
    Hide Cart 


2 dropdown OnClick: 
 
    Open Shopping Cart in Current Window 
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MyStoreList 
Used on pages: 


Product List 
Product Page 
Recipe Kits 
Recipe Kit 


Used on masters: 


Product Item 
Recipe Product Item 


 


Footnote Interactions 


1 OnClick: 
 
    Raise CloseList 


2 OnClick: 
 
    Raise CloseList 
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